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THE 3M MODEL OF MOTIVATION AND PERSONALITY:: THEORY AND
EMPIRICAL APPLICATIONS TO CONSUMER BEHAVIOR

Springer. Paperback. Book Condition: New. Paperback. 314 pages. Dimensions: 9.2in. x 6.2in. x 0.8in.Integrating
control theory, evolutionary psychology, and a hierarchical approach to personality, this book presents a new
approach to motivation, personality, and consumer behavior. Called the 3M, which stands for Meta-theoretic
Model of Motivation, this theory seeks to account for how personality traits interact with the situation to
influence consumer attitudes and actions. The book proposes that multiple personality traits combine to form a
motivational network that acts to influence behavior. Mowen argues that in order to understand the causes of
enduring behavioral tendencies, one must identify the more abstract traits underlying surface behaviors. In
constructing the 3M model, the author reports data from fifteen empirical studies employing over 3500
respondents. In this hierarchical model, four types of personality traits are identified: elemental, compound,
situational, and surface traits. Eight elemental traits are proposed as forming the underlying dimensions of
personality. Consistent with control theory, the research reveals that the elemental traits combine to form
compound traits, such as self-efficacy, task orientation, playfulness, and competitiveness. These elemental and
compound traits combine with situational influences to cause enduring behavioral tendencies within general
situational contexts. Examples of situational traits investigated include impulsive buying, value consciousness,
sports interest, and health motivation. In the 3M model the elemental, compound, and situational traits
combine to yield surface traits, which are enduring dispositions to act in specific behavioral contexts. Five
surface traits are empirically investigated in the book: compulsive buying, sports participation, healthy diet
lifestyles, proneness to bargaining, and a tendency to frugality. Across these five studies, the empirical results
reveal that the 3M model accounts for over 44 of the variance in the surface trait measures. By presenting a
new meta-theory of motivation and personality that is testable, Mowens 3M model accounts for high...
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Rarebooksclub.com, United States, 2012. Paperback. Book Condition: New. 246 x 189 mm.
Language: English . Brand New Book ***** Print on Demand *****This historicbook may have
numerous typos and missing text. Purchasers can download...
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Bully, the Bullied, and the Not-So Innocent Bystander: From Preschool to High
School and Beyond: Breaking the Cycle of Violence and Creating More Deeply
Caring Communities (Paperback)

HarperCollins Publishers Inc, United States, 2016. Paperback. Book Condition: New. Reprint.
203 x 135 mm. Language: English . Brand New Book. An international bestseller, Barbara
Coloroso s groundbreaking and trusted guide on bullying-including cyberbullying-arms
parents...
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Prevent-Teach-Reinforce for Young Children: The Early Childhood Model of
Individualized Positive Behavior Support

Brookes Publishing Co. Paperback. Book Condition: new. BRAND NEW, Prevent-Teach-
Reinforce for Young Children: The Early Childhood Model of Individualized Positive Behavior
Support, Glen Dunlap, Kelly Wilson, Phillip S. Strain, Janice K. Lee, "Learn more about...
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Learn the Nautical Rules of the Road: An Expert Guide to the COLREGs for All
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Fernhurst Books Limited. Paperback. Book Condition: new. BRAND NEW, Learn the Nautical
Rules of the Road: An Expert Guide to the COLREGs for All Yachtsmen and Mariners, Paul B.
Boissier, Expertinformation foryachtsmen and...
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